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OBITUARY: DOUW vnn 
DERmERWE 
1953 - 2017 

his love for his family and friends. He was a man who touched so many 

lives, including close friends who called themselves the "get-along gang"; 

the Roodepoort Country Club Golf family; long-time Affies (Afrikaans 

Boys High School friends in Pretoria), friends and close colleagues in 

the landscape design community. 

All can vouch for the fact that Douw taught us not only to live 
Douw van der Merwe was born in life but also to enjoy it. Thanks to him, our lives are enriched with 

Douw van der Merwe 

Senelkal, Free State in 1953. He attended 
school in Pretoria at Afrikaans Boys High, 

and tr.hen studied landscape architecture 

at the University of Pretoria. After 

qualifying, he moved to Johannesburg and 

began practicing as a landscape architect, 

urban and golf course designer. 

Douw began his career with Dayson, 

de Villiers and van der Merwe, and was 

involved with numerous landscaping 

projects throughout the country. His 

passion for golf and keen landscaping 

skills led him to the golf course design industry and he was involved 

in numerous golf course projects that were starting up, such as the 

routing of Leopard Creek. 

However it was the design of Mount Edgecombe's second course 

that put him onto the map. He carried on with his passion and 

completed several large estate courses in and around South Africa 

and Africa, the most notable of which was the Legends Golf and Safari 

Resort where he designed I B holes for I B different golf superstars. His 

love for the game eventually led him to the initiative of 'golf for the 

people'. by conceptualising a golf course estate for the underprivileged 

which he continued to pursue to his last days. His legacy will continue 

through his designs and his dreams will be fulfilled. 

Douw loved to entertain, cook, play golf and spend time in the bush 

bird-watching and fly-fishing. His love of nature was only surpassed by 
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memories and experiences to be cherished, like eating perfectly cooked 

steaks, drinking the tastiest gin and tonics and whiskeys in the Kruger 

Park, enjoying rounds of golf or just having memorable evenings and 

holidays with great friends. 
Douw lived a life worth living and in so doing, allowed all of us to do 

the same. He would want us to celebrate life and never forget the way 

he did so as well. He inspired and cfhallenged each of us to become a 

better version of ourselves, as mediocrity was never an option for him: 

everything he did was to the best of his abilities. 

The same stubborn hand that challenged, directed and disciplined 

us was also used to uplift, support and love us. 

The only comfort from his untimely passing is the fact that he has 

now exchanged the temporary for the eternal, which is the ultimate 
comfort. Heaven is now a place with even better food, more fun and a 

few golf courses that will have to be redesigned because they are not 

difficult enough ... 
Douw leaves behind his wife, Marjory, three married children 

(Douw Jnr. Danielle and Lauren), as well as three grandchildren, the 

youngest of whom was born just a few hours before he passed away. 

Although he did not meet the newborn, he did see a photo of him 

before his passing. He also leaves a sister, Hanriette, who lives with her 

husband and family in the Cape. Rest in peace Douw. 

Information sul>f'lied by Douw van der Merwe Jnr. He a/so 
provided the names of projects completed by his father, too 
numerous to mention in this obituary. 



GREERED UP 
Club Car's Recipe far 
Success 

Smith Power Equipment (SPE~ 

distributors of Club Car golf 

carts in South Atria, have 

reignited the Club Car brand, 

increasing the demand for its 

range throughout the country, 

even at a time when golf 

courses and other golf cart 

users are facing testing 
economic conditions. 

Club Car SA's 'recipe for success' is summarised by another iconic 

Club car dealer. Jeffrey Allen Inc, which ha.s many branches in Florida. 

USA. They list eight essential ingredients, which have also been the 

basis for SPE's success with C lub car in South Africa. 

commitment : customers pick up honest and sincere 

commitment right from the start. When they sense they are 

dealing with a genuine and fully committed sales company, 

they are prepared to pay a good price for this 'service with 

integrity' approach; 

principle; the passionate involvement of the business principle 

in a dealer's success is paramount. Club Car is always there 

for SPE to ensure it does whatever it can for its customers; 

patience: the sales cycle in the golf car business can take 

anywhere from six months to a year and this must be taken 
into account. Dealers must be comfortable with long periods 

of no sales, as crying to close deals too fast can be offensive to 

the customer and detrimental to sales; 

find the decision maker: Club Car builds relationships with 

all involved in the fleet. including senior management. They try 

to develop a fleet strategy with the whole team to ensure the 

lowest cost of ownership over time; 

get engaged: Club Car wants to understand its customers 

business, to research and experience what the customer is all 

about through personal engagement. In this way they can help 

develop the correct fleet strategy and create un.surpassed 

efficiencies for the customer; 

durability: Club Car provides the right products for the job, 

ensures that service levels are excellent and downtime is kept 

to a minimum, conscious of the fact that this costs money; 

service: Club Car ensures that there are enough parts in stock 

for every kind of machine. They also ensure a 24/7 availability 

of technical service by highly skilled technicians; 

creativity: in this day and age it is vital to think out of the 

box in terms of customer service. This is especially true for 

financial packages. Club Car is open to new ways of ensuring 

that the customer has a better and more efficient long term 

ownership experience. 

SPE's Stephen Mangold says he believes firmly in the above 

ingredients and that they try t o live by these principles, inviting 

customers to let them know of instances where they don't. 

For further ln(onnation contact Robert KW on 011 284 2000 

Stihl Fights to Save the Rhino 
Since 2008, over 5000 rhinos have been poached in South Atria, 

I 175 of them in 20 I 5 alone. In an effort to curb this and protect them 

from the threat of extinction, Ezemvelo KZN Wildlife (EKZNW) has 

started systematically dehorning the rhinos on its reserves. Stihl South 

Greened Up 

The LIFE CREEN CROUP IPTY> LTD 
provides a complete green solution tailored 

to the unique requirements of clients 
whilst focusing on minimising costs and 

maximising quality of the service 
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11FE 
INDOORS 

LIFE INDOORS Is a specialised Interior 
corporate piantscaplng company, enriching 

commercial and retail workspaces with 
the unique beauty and benefits of live plants. 
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11FE 
LANDSCAPES 

LIFE LANDSCAPES adds value to property 
!commercial or resldentlall by applying 

a focused approach to each unique 
landscape and ensuring service delivery 

according to specific Installation and 
maintenance requirements. 

it FE 
SPORTS TURF 

LIFE SPORTS TURF, specialists In appllcatlon
speclflc turf Installation, maintenance and 

Irrigation system development. 
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GREEN GROUP 

011 959 1000 I info@lifegreengroup.co.za 
www.lifegreengroup.co.za 
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